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EDUCATION

University of Arkansas, Sam M. Walton College of Business MBA, July 2004 – Fayetteville, AR
University of Arkansas, B.S. in Physics, cum laude, B.S. in Mathematics, December 1994 – Fayetteville, AR
SPECIAL SKILLS
	Software
	Retail Link, ACNielsen Syndicated Sales Data and Homescan Panel, Spectra, ProSpace, MS Office Suite


EXPERIENCE
Social Media Retail Strategist, Collective Bias, Bentonville, AR, November 2009 – February 2010

· Worked with Collective Bias’ social media influencer community to develop strategy and tactics to drive sales and increase basket size with retailers such as Kroger, Spartan Foods, Smart & Final, Pilot Travel Centers, key brands such as Tyson and Campbell’s, and organizations like the Better Sleep Council.

· Created and presented sales presentations to decision makers at the retailers and brands. 

· Organized and implemented programs such as active listening shopping trips, online contests, and socially syndicated messaging with community managers.

· Over $50,000 in sales realized.

Category Manager, Tyson Foods Inc., Springdale, AR, September 2006 – November 2009

· Category advisor for frozen breaded and frozen meat categories at SuperValu with total annual category sales of $170 million with Tyson sales making up $70 million of those sales.
· Over $19 million in the last fiscal year in new sales opportunity was realized in these categories.
· Presented category reviews to the SuperValu team based on available data sources, including AC Nielsen scan and panel data, Freshlook/Perishables Group fresh meat scan data, Spectra, and primary research.

· Category reviews consisted of: a comparison of a category's demographic overview compared to the retailer's demographics, analysis of category trends, brand and segment effectiveness, promotional support measures and sales lift based on promotional type, and SKU mix optimization 

· Analyzed over 70 national retailers and demonstrated that a 2 tier, national brand/private label strategy was the optimum strategy to increase sales and category share in the $80 million frozen meat category. The analysis was adopted by SuperValu, and Tyson was to be the sole national brand in over 70% of their banners.
· Created a product assortment tool using syndicated data to make sales predictions based on current product growth and panel data. Prediction accuracy was typically within 15% of actual sales. This tool allowed rationalized termination of items that were poor performers or redundant in two major frozen meat categories.

· Created comprehensive monthly scorecards to monitor overall business health, new product introductions, and make recommendations on areas of future opportunity for all product lines.

Business Analyst, 3M Stationery Product Division, Rogers, AR, March 2005 - September 2006

· Created weekly reports for the sales force to monitor the status of 3M products, effectiveness of seasonal promotions, and the performance of new products.

· Analyzed product history for use in buyer presentations and modular design.

· Examined daily store in-stocks and worked with department replenishment managers to keep item in-stocks within the departments’ targets.

· Updated product demand forecasts for the manufacturing group to minimize on hand inventory.

· Monitored products across all channels through the use of store visits and price surveys.

· Designed a program to connect directly to Retail Link, automatically download CPFR information, and store it in a mySQL database to monitor in-stock trends and find underforecasted stores.

WEB DEVELOPMENT EXPERIENCE

Webmaster, Webbsite, Inc., Fayetteville, AR, December 1999 – May 2003

HTML Programmer, Wolfram Research, Inc., Champaign, IL, October 1997 – June 1999

Web Systems Specialist, ALLTEL Shared Information Services Division, Little Rock, Arkansas, June 1997 to August 1997

Teaching Assistant, Fulbright Austrian-American Education. Commission, Vienna, Austria, September 1996 to June 1997
Windows Programmer, Computational Modeling Laboratory, University of Illinois at Urbana-Champaign, Urbana, IL, October 1995 to August 1996

